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Studienarbeit aus dem Jahr 2007 im Fachbereich BWL - Marketing, Unternehmenskommunikation, CRM,
Marktforschung, Social Media, Note: 1,3, VWA-Studienakademie, 80 Quellen im Literaturverzeichnis,
Sprache: Deutsch, Abstract: Die in Marketing-Vorlesungen vielzitierten Worte von John Wanamaker „I
know half the
money I spend on advertising is wasted. I just don’t know which half” haben nicht an Aktualität
verloren, im Gegenteil. Unternehmen befinden sich im Hyperwettbewerb1. Allein im
Bereich der Fast Moving Consumer Goods werden in Deutschland 70% der neu eingeführten
Produkte schon nach 12 Monaten wieder aus dem Handel genommen – eine Fehlinvestition
von 10 Milliarden Euro. Die Erfolgs-Quote hingegen liegt bei nur 17%2.
In Zeiten des „Information Overload“3 wird die abnehmende Effektivität klassischer Medien
beklagt: Einer Flut von täglichen Werbemaßnahmen stehen gering involvierte Konsumenten
gegenüber, deren Interesse an werblicher Kommunikation in der Regel gering ist4. „Aufmerksamkeit
wird zum knappsten Gut des 21. Jahrhunderts“5.
Trotzdem geben Unternehmen jährlich Milliarden für Marktforschung und Werbung aus. Um
die bestehenden Unsicherheiten hinsichtlich Konsumentenerwartungen und –verhalten zu
reduzieren, wird neuerdings das Neuromarketing propagiert, das mit den Erkenntnissen der
Hirnforschung versucht, das „Rätsel Konsument“ endgültig zu lösen. „Primäres Anliegen ist
ein verbessertes Verständnis des Konsumentenverhaltens und eine damit verbundene Erhöhung
von Marketingeffizienz und –effektivität“6.
Im Rahmen dieser Arbeit werden daher zunächst die herkömmlichen Methoden der Konsumentenforschung
kurz umrissen und ihre Schwächen dargestellt. Danach werden die Methoden
des Neuromarketings beschrieben und ebenfalls kritisch beleuchtet.
Es werden mögliche Anwendungsgebiete aufgezeigt sowie Unternehmen und andere Organisationen,
die sich mit dieser neuen Disziplin beschäftig(t)en, vorgestellt.
Abschließend werden die wichtigsten Erkenntnisse zusammengefasst und ein kurzer Ausblick in die Zukunft
gewagt.
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From reader reviews:

John Alfaro:

Throughout other case, little people like to read book Neuromarketing. Neuer Ansatz in der
Konsumentenforschung (German Edition). You can choose the best book if you want reading a book. Given
that we know about how is important a book Neuromarketing. Neuer Ansatz in der Konsumentenforschung
(German Edition). You can add understanding and of course you can around the world with a book.
Absolutely right, due to the fact from book you can realize everything! From your country until foreign or
abroad you will be known. About simple thing until wonderful thing you may know that. In this era, you can
open a book or perhaps searching by internet product. It is called e-book. You can utilize it when you feel
uninterested to go to the library. Let's study.

Maria Vanness:

Do you one among people who can't read satisfying if the sentence chained from the straightway, hold on
guys this specific aren't like that. This Neuromarketing. Neuer Ansatz in der Konsumentenforschung
(German Edition) book is readable simply by you who hate the straight word style. You will find the details
here are arrange for enjoyable looking at experience without leaving actually decrease the knowledge that
want to provide to you. The writer of Neuromarketing. Neuer Ansatz in der Konsumentenforschung (German
Edition) content conveys the thought easily to understand by most people. The printed and e-book are not
different in the content but it just different such as it. So , do you nevertheless thinking Neuromarketing.
Neuer Ansatz in der Konsumentenforschung (German Edition) is not loveable to be your top record reading
book?

Bertha Underwood:

A lot of people always spent all their free time to vacation or even go to the outside with them household or
their friend. Are you aware? Many a lot of people spent that they free time just watching TV, or perhaps
playing video games all day long. If you want to try to find a new activity this is look different you can read
some sort of book. It is really fun to suit your needs. If you enjoy the book which you read you can spent the
entire day to reading a book. The book Neuromarketing. Neuer Ansatz in der Konsumentenforschung
(German Edition) it is rather good to read. There are a lot of those who recommended this book. These folks
were enjoying reading this book. If you did not have enough space to develop this book you can buy the e-
book. You can m0ore simply to read this book from your smart phone. The price is not to fund but this book
features high quality.

Cynthia Johnson:

Neuromarketing. Neuer Ansatz in der Konsumentenforschung (German Edition) can be one of your
beginning books that are good idea. Most of us recommend that straight away because this reserve has good
vocabulary that may increase your knowledge in words, easy to understand, bit entertaining but delivering



the information. The article author giving his/her effort to place every word into pleasure arrangement in
writing Neuromarketing. Neuer Ansatz in der Konsumentenforschung (German Edition) although doesn't
forget the main place, giving the reader the hottest and also based confirm resource information that maybe
you can be one among it. This great information may drawn you into brand-new stage of crucial considering.
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